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Total Leads Generated: 25
Total Ad Spend: 21271.73

Male Leads: 21
Female Leads: 4

The Meta Ads campaigns generated 25
leads/conversations with a total spend of 1271.73. The
average lead cost was ¥37.27, while reaching 6,544
potential customers. Most leads were generated from the
25-34 age group, particularly among male users, making
this the highest-performing audience segment.
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